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‐based ethical mindset weakens the effects of 
leader UPB on follower moral efficacy but 
strengthens the link between follower moral 
efficacy and their UPB and UB. The results of 
two field studies and one experiment provide 
consistent support for the hypothesized mod-
el. Theoretical and practical implications as 
well as avenues for future research are dis-
cussed. 
Paper: https://doi.org/10.1002/job.2817 
Contact: sschuh@ceibs.edu 
 
Cao, Jingcun, Xiaolin Li, and Lingling 
Zhang. forthcoming. " Is Relevancy Every-
thing? A Deep Learning Approach to Un-
derstand the Coupling of Image and 
Text". Management Science. (FT50). 
Contact: lzhang@ceibs.edu 
 
Chen, X., Ghorbani, M., & Xie, 
Z. 2024 Jun. "Follow the Giver: Is Chinese 
MNE’s Investment in Africa Linked to Offi-
cial Aid?".  Management and Organization 
Review. 20, 3, 405 - 424. 
Abstract: Does Chinese aid to African coun-
tries trigger Chinese foreign direct invest-
ment? Bridging the literature on the impact of 
foreign aid on foreign direct investment (FDI) 
and that on state ownership, we consider FDI 
by China's state-owned enterprises (SOEs) 
compared with that of its privately owned en-
terprises (POEs) and find FDI by the former is 
more likely to follow Chinese governmental aid 
to Africa. Borrowing from institutional theory, 
we posit that FDI by SOEs follows political 
imperatives while FDI by POEs pursues mar-
ket motives. Using data from multiple sources 
on 3,760 Chinese FDI projects in Africa be-
tween 2001 and 2015, we find a correlation 
between SOE FDI and government aid than 
that of POEs; that aid has a greater impact on 
the probability of FDI when the policies of the 
host country and those of China are in sync, 
especially in the case of SOEs; and that in low
-investment-risk countries the link between aid 
and investment is weakened, especially in the 
case of POEs. The results are robust and 
consistent across different measures and 
analyses. We contribute to the literature on 
the relationship between aid and FDI, as well 
as to that on varieties of capitalism. 
Paper: https://doi.org/10.1017/mor.2023.33 
Contact: majidghorbani@ceibs.edu 
 
Du,  Wenyu (Derek) , Ghorbani, Majid, Ni, 
Zebo, Pan, Shan L. 
2024 Sept.  "Sustainable affordances of 
information systems for cultural tourism: 

Bournois, F., & Prashantham, 
S.. 2024. "Learning and Leading Globally: 
An Interview with the 2024 AIB Educator of 
the Year Frank Bournois". AIB In-
sights. 24, 5. 
Abstract: Frank Bournois, Dean, China Eu-
rope International Business School and former 
Dean, ESCP was the recipient of the 2024 AIB 
Educator of the Year Award. This article pro-
vides excerpts of an interview with Dean 
Bournois conducted by a colleague at CEIBS 
and long-standing AIB member. At least three 
important lessons for international business 
scholars are offered. First, it is vital to balance 
and synergize knowledge creation and dissem-
ination. Second, fostering cross-culturally intel-
ligent talent for international organizations 
needs to be a priority for business schools and 
academics. Third, in the current geopolitically 
fraught times we face, it is vitally important for 
international business schools and scholars to 
facilitate the building of bridges between East 
and West by mobilizing multiple stakeholders 
representing business and non-market organi-
zations actors. A key overarching theme, as 
explicitly noted in the conclusion, is the inextri-
cable link between learning and leading which 
needs to be intentionally nurtured. 
Paper: https://doi.org/10.46697/001c.122849 
Contact: sprashantham@ceibs.edu 
                fbournois@ceibs.edu 
 
Cai, Y., Zheng, W., Schuh, S. C., & Lin, 
L.. 2024 Oct. "Ramifications of leaders’ un-
ethical pro-organizational behavior on em-
ployees: The dual-stage moderation of ethi-
cal mindset". Journal of Organizational Be-
havior. (A*). 45, 8, 1249-1268. 
Abstract: Although leaders' unethical pro‐
organizational behavior (UPB) have been iden-
tified as one of the key drivers of employees' 
unethical actions in organizations, our under-
standing of when and why leader UPB unfolds 
these adverse effects is still at an early stage. 
By integrating social cognitive theory with the 
literature on ethical mindset, the present re-
search sheds light on the cognitive processes 
and boundary conditions that underpin the 
effects of leader UPB on followers. We argue 
that leader UPB may undermine followers' 
moral efficacy, which in turn translates into 
heightened follower UPB and general unethical 
behaviors (UBs). More importantly, we propose 
that ethical mindset moderates the two stages 
of the processes, such that followers' outcome
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An organisational aesthetics perspective". Information 
Systems Journal. (A*). 34, 5, 1787-1809. 
Abstract: Although information systems (IS) are increasingly 
used to provide sustainable solutions for tourism, our under-
standing of the social mechanisms whereby IS contribute to a 
sustainable visitor economy is limited. This paper fills the gap 
by investigating how organisations enact the affordances of IS 
in preserving intangible cultural heritage (ICH) to contribute to 
a sustainable visitor economy. Using an organisational aes-
thetics perspective, we explore the mechanisms through an in-
depth case study of an ICH-based company in Jingdezhen, a 
famous historical porcelain city in China. Through the effective 
use of IS tools, the case organisation has successfully trans-
formed from a ceramic manufacturing plant to a popular tourist 
attraction. Our study unveils six sustainable affordances of IS 
in three dimensions, wherein ICH aesthetics act as direct stim-
uli, knowledge tools and experiences. Affordances emerge 
from the processes of both creating and managing aesthetics. 
By enacting these affordances, the case organisation builds a 
more profound engagement with online audiences, attracts 
more ICH visitors and transfers ICH knowledge to potential 
inheritors of the tradition, creating a sustainable visitor econo-
my. Our findings, summarised into a sustainable affordances 
model, contribute to the IS for sustainable tourism literature by 
shedding light on the black box of the social mechanisms of IS-
enabled ICH preservation. The sustainable affordances model 
can also help ICH-based organisations reflect on how to build 
a sustainable visitor economy using IS. 
Paper: https://doi.org/10.1111/isj.12498 
Contact: majidghorbani@ceibs.edu 
 
Fang, Yue, Koreisha, Sergio G. and Shao, Qi-
man. 2024. "Revisiting the Use of Generalized Least 
Squares in Time Series Regression Models.". Journal of 
Data Science. 22, 4, 486–504. 
Contact: fyue@ceibs.edu 
 
Fedaseyeu, Viktar and Lvovskiy, Lev. 2024 Apr. "Personal 
financial incentives, corporate governance, and firms’ 
campaign contributions". Journal of Corporate Fi-
nance. (A*). 91. 
Abstract: We find that corporate governance and executives’ 
personal financial incentives are important determinants of 
firms’ ability to extract benefits from political participation. 
Firms with more independent boards are more likely to estab-
lish corporate political action committees (PACs), and execu-
tives in such firms exhibit a stronger sensitivity of campaign 
contributions to their personal equity stakes. We also show that 
disperse ownership limits PACs’ ability to raise funds because 
even large firm-level benefits from political participation may 
become insignificant for individuals with small equity stakes. 
This may help explain why aggregate PAC contributions re-
main relatively small compared to the large firm-value benefits 
such contributions can provide. However, the negative effect of 
disperse ownership on political donations is mitigated by cor-
porate governance, as well-governed firms are able to better 
align their managers’ incentives with the benefits from corpo-
rate political participation. 
Paper: https://doi.org/10.1016/j.jcorpfin.2024.102724 
Contact: viktar.fedaseyeu@ceibs.edu 
 
Guo, W., Jiang, Y., Zhang, W., & Wang, H. . 2024. "Why and 
when is frequent supervisory negative feedback undesira-

ble? The role of trust in supervisor and attribution of supervi-
sor motives". Leadership & Organization Development Jour-
nal. 45, 737-753. 
Contact: yuanjiang@ceibs.edu 
 
Hu, Albert G. Z., Li,  Yin & Zhang, Qilong. 2024. "The role of 
the state and the intensification of R&D in China: evidence 
from large and medium-sized Chinese manufacturing 
firms". Economics of Innovation and New Technolo-
gy. 33, 8, 1159–1178.. 
Abstract: We investigate the role of the state in the R&D intensifi-
cation of China’s manufacturing industries. Using a data set that 
spans the population of large and medium-sized Chinese manu-
facturing firms from 2007 to 2016, we find evidence of two distinct 
models of technological innovation in China: state-owned enter-
prises that invest heavily in R&D and actively seek patents, which 
are not related to their economic performance; non-state-owned 
enterprises have been narrowing the gap with the state-owned 
enterprises in R&D spending, which boosts their economic perfor-
mance, but these enterprises lag behind state-owned enterprises 
in patenting. The non-state model has seen its share of China’s 
R&D spending increasing at the expense of the state model, and 
government grants for firm R&D are partial to obtaining patents. 
All of this has taken place as Chinese manufacturing industries 
are becoming more competitive and less export-oriented. 
Paper: https://doi.org/10.1080/10438599.2023.2294906 
Contact: alberthu@ceibs.edu 
 
Khan, Urooj, Peddireddy, Venkat and Rajgopal, Shi-
va. 2024 Nov. "Earnings quality on the street". Contemporary 
Accounting Research. (FT50). 41, 4, 2290-2324. 
Abstract: We develop a composite firm-year earnings quality 
score (EQSCORE) that uses signals based on fundamental analy-
sis. We obtain a proprietary data set of 613 reports about aggres-
sive reporting practices over 2004–2009 for 230 unique firms from 
a research firm (RF). From these reports, we identify red flags of 
poor earnings quality relating to (1) sales quality, (2) margin quali-
ty, (3) cash flow quality, (4) corporate governance, (5) audit, and 
(6) others. We construct the EQSCORE using 51 signals em-
ployed by the RF and a novel approach that imitates the RF's 
process for discovering earnings quality. The EQSCORE outper-
forms existing composite models of earnings quality in identifying 
accounting and auditing enforcement releases and restated firm-
years and predicts future stock returns. The corporate governance
–related and audit-related red flags included in the EQSCORE 
complement accounting-based red flags and enhance the ability 
of the EQSCORE to identify firms with poor earnings quality.  
Paper: https://doi.org/10.1111/1911-3846.12975 
Contact: vpeddireddy@ceibs.edu 
 
Lee, B. Y., Wang, Y., Kim. S., & Yang, Q.. 2024. "Leader-
Subordinate HR Attribution (Dis)Agreement and Employee 
Well- Being: A Signaling Theory View". Academy of Manage-
ment Best Paper Proceedings. 1. 
Abstract: Despite theory that highlights the importance of both 
leader and subordinate perceptions of human resource (HR) prac-
tices, most studies have focused on perceptions related to the 
content of HR. We contribute to the literature by using signaling 
theory to examine leader-subordinate perceptions of HR attribu-
tion. We develop and test a model by arguing that (dis)agreement 
between leader-subordinate perceptions of well-being HR attribu-
tion has meaningful effects on employee well-being through or-
ganizational-based self-esteem (OBSE). Using a polynomial re-
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gression model, our results show that when employee well-
being HR attribution is congruent with leader well-being HR 
attribution, employee OBSE increases which results in an in-
crease in employee well-being. Our study advances the HR 
literature by highlighting the critical importance of taking a dy-
adic perspective to understanding the impact of HR attribu-
tions. 
Paper: https://doi.org/10.5465/AMPROC.2024.84bp 
Contact: blee@ceibs.edu 
 
Li, Xilin, Hsee, C. K., & Shu Wang. 2024 Dec. "Cherry-
picking Tolerance about Untruthful News". Journal of Be-
havioral Decision Making,. 37, 5. 
Abstract: People are increasingly worried about untruthfulness 
in news reporting. We distinguish between two types of untruth-
fulness: apparent untruthfulness (containing false information) 
and consequential untruthfulness (giving readers a wrong im-
pression of the truth). Consequential untruthfulness can be 
caused by both the presence of false information and cherry-
picking (reporting only parts of the truth). Despite this, we find 
that people's perception of untruthfulness depends largely on 
apparent untruthfulness. Consequently, they treat news that 
cherry-picks information less negatively (e.g., less likely to criti-
cize it and more likely to share it with others) than they treat 
news that contains false information, when the former is more 
consequentially untruthful than the latter. We dub this phenom-
enon as cherry-picking tolerance. We also find that prompting 
people to think about the consequence of the news report (i.e., 
the impressions people form after they read the news reports) 
will mitigate the cherry-picking tolerance. This research draws 
attention to the widespread practice of cherry-picking in news 
reporting and calls for a new look at what constitutes fake 
news. 
Paper: https://doi.org/10.1002/bdm.70003 
Contact: xilinli@ceibs.edu 
 
Libai, Barak, Ana Babic Rosario, Maximilian Beichert, Bas 
Donkers, Michael Haenlein, Reto Hofstetter, P. K. Kannan, 
Ralf van der Lans, Andreas Lanz. H. Alice Li, Dina Mayzlin, 
Eitan Mueller, Daniel Shapira, Jeremy Yang, Lingling 
Zhang. forthcoming. "Influencer Marketing Unlocked: Un-
derstanding the Value Chains Driving the Creator Econo-
my". Journal of the Academy of Marketing Science. (FT50). 
Contact: lzhang@ceibs.edu 
 
Lou, Jiwei and Xu, Dingbo. 2024. "Management Account-
ing Applications Empower China’s Economic Development 
(in Chinese)". China Management Accounting Re-
view. 29, 1, 77-85. 
Contact: xudingbo@ceibs.edu 
 
Lou, Jiwei and Xu, Dingbo. 2024. "Management Account-
ing Applications Empower China’s Economic Development 
(in English)". China Management Accounting Re-
view. 11, 2,  3-13 . 
Contact: xudingbo@ceibs.edu 
 
Pan, Fei and Xu, Dingbo. 2024. "CACFO and CMAR Delega-
tion Attending AAA Management Accounting Mid-year 
Meetings". China Management Accounting Re-
view. 29, 1, 118-122 . 
Contact: xudingbo@ceibs.edu 
 

Prandelli, Emanuele, Wang,,Yajin and Weijo, Hen-
ri. 2024 Sept. "Luxury Branding and the Creator Economy: 
Emerging Tensions and Future Avenues". International Jour-
nal of Research in Marketing. (A*). 41, 3, 455-467. 
Abstract: This paper identifies and discusses the main issues 
luxury brands should focus on when building relationships with 
content creators. We build on the most recent scholarship into 
luxury brand management as well as emerging evidence from 
recent initiatives put in place by some pioneers in the field, as 
recounted in interviews by both luxury brand managers and crea-
tor economy stakeholders. Specifically, our contribution wants to 
address two major challenges that luxury brands are facing in 
setting the right content creator ecosystem: how should creators 
be incorporated as strategic partners in luxury brands and how to 
leverage creators innovate luxury brands. Both theoretical implica-
tions and a clear set of managerial guidelines to orient luxury 
brands’ actions in the content creator economy are provided. 
Paper: https://doi.org/10.1016/j.ijresmar.2024.07.004 
Contact: yajinwang@ceibs.edu 
 
Ramasamy, B., Yeung, M. and Zhang,J.. 2024. "Productivity 
convergence among Chinese firms: The role of five-year 
plans and SOEs". The Chinese Economy. 
Abstract: This study examines productivity convergence among 
Chinese manufacturing firms over the period 2000–2020. The 
research found evidence of club convergence, where firms con-
verge toward different productivity levels rather than a single 
steady state within specific sectors. The number of convergence 
clubs varied by industry and over time, indicating heterogeneity in 
productivity development across firms. The speed of productivity 
convergence among firms within an industry generally decreased 
over the four Five-Year Plans, suggesting that over time it be-
came more difficult for less productive firms to catch up. The pres-
ence of state-owned enterprises (SOEs) in an industry was found 
to be positively associated with faster productivity convergence, 
indicating SOEs may help in knowledge dissemination and facili-
tate catch-up of lagging firms. Strengthening intellectual property 
protection over time was also linked to slower productivity conver-
gence, as it increased the costs of knowledge spillovers. The re-
sults highlight how the industrial presence of SOEs and the trend 
of strengthening intellectual property protection could impact 
productivity convergence among manufacturing firms. 
Paper: https://www.tandfonline.com/doi/
full/10.1080/10971475.2024.2384169 
Contact: bramasamy@ceibs.edu 
 
Wang, A. C., Lee, J. S. K., & Tsai, C. Y.. 2024. "Goal Orienta-
tion and Discontinuous Growth in Psychological Capi-
tal.". Academy of Management Proceedings. 1. 
Paper: https://journals.aom.org/doi/abs/10.5465/
AMPROC.2024.213bp 
Contact: wac@ceibs.edu 
 
Wang, J., Kim, T-Y., Bateman, T. S., Jiang, Y., & Tang, 
G.. 2024 Jul. "A paradox theory lens on proactivity, individual 
ambidexterity, and creativity: An empirical look". Journal of 
Organizational Behavior. (A*). 45, 6, 896-911. 
Abstract: Paradox theory suggests that contradictory demands, 
like applying current work methods while exploring new ones, 
should be viewed as dualities with competing and complementary 
aspects. It advocates for employee ambidexterity, where employ-
ees must manage exploitation and exploration. We know little 
about how personal dispositions affect ambidexterity independent-
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ly or when interacting with situational factors. Based on a time-
lagged survey of 364 employee–supervisor pairs from 74 R&D 
teams, we found that proactive disposition was positively relat-
ed to ambidexterity, enhancing creativity. Guided by trait acti-
vation theory, we found further that paradoxical supervision 
and job autonomy enhanced the relationship between proac-
tive disposition and employee ambidexterity and the indirect 
effect of proactive disposition on creativity via ambidexterity. 
We discuss these findings' theoretical and practical implica-
tions, extending the literature on proactivity, ambidexterity, and 
paradox theory. 
Paper: https://doi.org/10.1002/job.2786 
Contact: yuanjiang@ceibs.edu 
 
Wei, Feiqiong, Tan, Yinliang (Ricky), Zhao, Huazhong and 
Gao, Haibing. 2024 Oct. "When investors meet consumers: 
The roles and interactions of different backers in the 
crowdfunding market". Decision Sciences. (A*). 55, 5,  474-
490. 
Abstract: By harnessing the power of the crowd, crowdfunding 
has changed the way startup ventures, innovation-minded 
entrepreneurs, and private individuals raise capital. Reward-
based crowdfunding is an established and attractive fundrais-
ing option for entrepreneurs with creative projects, while invest-
ment-based crowdfunding has also gained popularity thanks to 
the progress of related regulations. Both types of crowdfunding 
are drawing a growing number of startups that seek funding 
opportunities, although backers on different types of crowd-
funding platforms exhibit distinct motivations. Understanding 
the behavior and interaction of different types of backers is 
thus critical for a startup to launch a successful crowdfunding 
campaign across distinct platforms.  To address this issue, we 
conduct a field study on a popular crowdfunding platform, 
where each campaign offered both reward- and investment-
based funding. Interestingly, we find a positive relationship 
between investor contributions in the early stage of the cam-
paign and the likelihood of the campaign's success. Our empir-
ical analysis reveals that investor–consumer interaction medi-
ates the main effect of early investor contributions. Moreover, 
the positive main effect is stronger when a larger amount of 
project-relevant information is released and when a higher 
level of customization (using price discrimination or product 
differentiation) is offered in reward-based funding options. 
These results are consistent with several robustness checks. 
Our findings provide relevant managerial implications for entre-
preneurs and valuable insights regarding platform design.  
Paper: https://doi.org/10.1111/deci.12612 
Contact: yrtan@ceibs.edu 
 
Xiao, Zhongyi, Horton, Joanne, Rui, Oliver and Wu, 
Shan. 2024 Nov. "Balancing Diversity in Analyst Teams: 
Examining the Impact of Informational and Social Diversity 
on Analyst Teams' Performance". International Review of 
Economics and Finance. 96, 1-25. 
Abstract: Using detailed information on team analysts' back-
ground, we study how diversity and the type of diversity influ-
ence overall effectiveness and performance of an analyst 
team. Informational diversity reflects skills-based differences 
among group members, for instance, education background 
and work experience, while social diversity captures innate 
characteristics that individuals are born with, such as gender 
and ethnicity. We find that informational diversity is associated 
with less timely, but more accurate, forecasts. Social diversity 

has no impact on team performance. We find that group longevity 
moderates the negative association between informational diversi-
ty and timeliness. Further analysis indicates that the benefits of 
diversity is more pronounced when the forecast firm is more com-
plex, but moderated when the brokerage house has greater ac-
cess to proprietary information. Informational diversity decreases 
a team member's probability of gaining star status, thereby con-
firming the benefits of a homophilic environment. Our findings 
highlight that diversity is a double-edged sword for employees in 
the financial markets. 
Paper: https://doi.org/10.1016/j.iref.2024.103528 
Contact: oliver@ceibs.edu 
 
Xin, K. R. & Yan, J.. 2024 Oct. "Going Abroad, Going Localiza-

tion《走出去 走进去》". Business Review. 5. 
Contact: katherinexin@ceibs.edu 
 
Xu, X., Li, M., Kwan, H. K., & Zhang, X.. 2024. "The anteced-
ents of moral identity: A meta-analytic review". Asia Pacific 
Journal of Management. 41, 3, 1697-1728. 
Abstract: Moral identity is an important self-concept. Taking a 
social cognitive perspective, we propose an integrative framework 
to examine the relationships between moral identity and its ante-
cedents, including demographic variables, personality traits, and 
organizational contexts (specifically leadership style and ethical 
climate). An analysis of the effect sizes in 110 studies involving 
44,441 participants shows that gender, personality traits, and 
organizational context are strongly associated with moral identity. 
The moral identity measure used, cultural tendencies toward indi-
vidualism or collectivism, and demographic characteristics moder-
ate the relationships between moral identity and its antecedents. 
The significance and implications of the factors that influence 
moral identity are discussed. 
Contact: kwanhokwong@ceibs.edu 
 
Ye, Y., Liu, X., Wu, L.-Z., Cheng, X.-M., & Kwan, H. 
K.. forthcoming. "Desperate times call for desperate 
measures: The impact of job insecurity on workplace cheat-
ing behavior". Journal of Business Ethics. (FT50). 
Abstract: Cheating is prevalent in workplaces and has a signifi-
cant detrimental impact, and thus considerable scholarly research 
has been dedicated to investigating its antecedents. While various 
influential factors (e.g., performance pressure, perceived threats 
of COVID-19, leadership, and employee characteristics) have 
been identified, the effects of employment conditions remain rela-
tively underexplored. We extend the research by applying impres-
sion management theory to examine how perceived job insecurity 
contributes to workplace cheating behavior. Through a field sur-
vey and an experimental study, we found that impression man-
agement motives mediate the positive link between job insecurity 
and workplace cheating behavior. In addition, job immobility exac-
erbates the direct effect of job insecurity on impression manage-
ment motives, which in turn increases workplace cheating behav-
ior. The findings enrich the literature by identifying job insecurity 
as a critical employment-related antecedent of workplace cheating 
behavior and by developing a comprehensive impression man-
agement framework to elucidate whether, how, and when job 
insecurity may result in such behavior. 
Contact: kwanhokwong@ceibs.edu 
 
Ye, Y., Wu, L.-Z., Kwan, H. K., & Liu, X.. forthcoming. "From 
deception to rejection: Unraveling the impact of workplace 
cheating behavior on coworker ostracism". Journal of Busi-
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ness Ethics. (FT50). 
Abstract: Given the prevalence of employees’ workplace 
cheating behavior (WCB) and its cost to organizations, consid-
erable scholarly effort has been invested in identifying both its 
antecedents and intrapersonal consequences. However, its 
interpersonal repercussions, particularly how and when WCB 
influences coworker relationships, remain underexplored. Our 
paper enriches the WCB literature by using social information 
processing theory to examine the effect of employee WCB on 
coworker disliking and subsequent coworker ostracism. 
Through a field survey study and experimental studies, we 
found that coworker disliking mediates the positive relationship 
between WCB and coworker ostracism. Moreover, team ethi-
cal leadership strengthens the positive relationship between 
WCB and coworker disliking, and focal employees’ negative 
affectivity strengthens the positive relationship between 
coworker disliking and ostracism. Furthermore, team ethical 
leadership and focal employees negative affectivity strengthen 
the indirect effects of WCB on coworker ostracism via cowork-
er disliking. Our findings have important theoretical and practi-
cal implications for the literature on WCB. 
Contact: kwanhokwong@ceibs.edu 
 
Zheng, Jun, Ghorbani,, Majid, Yan, Yan, Cao, 
Ying. 2024 Sept. "Signals from CSR competition: The in-
fluence of relative CSR performance on analysts’ recom-
mendations". British Accounting Review. (A*). 56, 5. 
Abstract: Due to the institutionalization of corporate social 
responsibility (CSR) and its integration into firm strategy, firms 
are engaged in fierce competition, which has gained stake-
holders' attention. As intermediary stakeholders, security ana-
lysts screen information on firms' CSR activities to make more 
accurate investment recommendations. Integrating signaling 
through CSR competition and screening theory, we develop a 
framework wherein firms' relative CSR performance and im-
provement across two years are viewed as complementary 
signals reflecting their ability and intent to engage in CSR and 
affect analysts' recommendations. Using a panel of Chinese 
listed firms from 2011 to 2019 (n = 15,735 firm-year observa-
tions), we find that analysts respond positively to firms' relative 
CSR performance. Further analyses show that firms' CSR 
performance improvement has a decreasingly positive effect 
on analysts’ recommendations, and this effect is more pro-
nounced for firms with higher relative CSR performance. Our 
study contributes to the literature on CSR and screening theo-
ry by highlighting the value of comparative CSR signals and 
generates practical implications for participants in CSR com-
petitions. 
Paper: https://doi.org/10.1016/j.bar.2023.101298 
Contact: majidghorbani@ceibs.edu 
 
Zhou, J., Li, Y., Ye, F., Zhao, X., Tong, Y., & Guo, 
H.. 2024. " Single rollover or dual rollover: How a monopo-
ly NEV manufacturer responds to NEV credit poli-
cy". Transportation Research Part E: Logistics and Trans-
portation Review. (A*). 191, 103739. 
Contact: xiande@ceibs.edu 

Chen, Shaohui. 2024. "当我们说管理创新的时候,我们到底在

说什么? ". 商学院 (Business Management Review). 4, 13. 

Contact: csophie@ceibs.edu 
 

Rui, Meng and Gong, Max. 2024 Dec. "中国养老金融现状及与国

际经验对比". 上海商学院学报. 

Contact: oliver@ceibs.edu 
 
Rui, Meng and Gong, Max. 2024 Sept. "Leveraging Fintech to 
Enhance Wealth-Management Inclusion in Chi-
na". International Banker. 
Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Jan. "中国式家族办公室". 家族企业（China 

Family Business Review）. 

Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Jul. "教育是财富家族传承的基石". 家族企业

（China Family Business Review）. 

Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 May. "变革环境下的家族财富韧性". 家族企业

（China Family Business Review）. 

Contact: oliver@ceibs.edu 
 

Tan, Yinliang. 2024 Oct. "生产力悖论：三次工业革命规律如何在

AI时代演绎". 财新Caixin. 

Contact: yrtan@ceibs.edu 
 

Wang, An-Chih Andrew. 2024 Dec. "家族企业二代的心理资本： 

影响代际传承的关键". 家族企业. 

Contact: wac@ceibs.edu 
 

Xin, K. R. & Yan, J.. 2024 Jul. " Vision《看见》 ". Business 

Review. 5. 
Contact: katherinexin@ceibs.edu 
 
Xin, K. R. & Yan, J.. 2024 Nov. "Passing through the Age of 

Involution?《穿越内卷时代》". Business Review. 5. 
Contact: katherinexin@ceibs.edu 
 
Xin, Katherine Rong. 2024 Nov. "What's “new” about New 

Quality Leadership?《新质领导力何以“求新”》". Business 
Review. 82-87. 
Contact: katherinexin@ceibs.edu 
 
Zhu, Tian. 2024. "Will China’s Economic Growth Go Up in 

2024?（2024，中国经济会上行吗）？". Hong Kong Internation-

al Finance Review（香港国际金融评论）. 15. 

Contact: ztian@ceibs.edu 

Fang, Yue. 2024 August. 各学科难题不断被大模型定向“爆破”，

未来科研还存在吗？. 文汇报. 

Contact: fyue@ceibs.edu 

Trade Journal Articles 
Newspaper/Media Articles 
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Fang, Yue. 2024 August. 方跃：用“以人为本”的“智能系统”重

塑教育和生产力. 经济观察网. 

Contact: fyue@ceibs.edu 
 

Fang, Yue. 2024 August. 未来三到五年，AI技术将会被嵌入到

企业的所有流程、产品和服务之中. 九派新闻. 

Contact: fyue@ceibs.edu 
 

Han, Jian. 2024. AI 招聘，靠谱吗” (“Does AI recruitment 

reliable?”). 经济观察报. 

Contact: jianhan@ceibs.edu 
 

Huang, Sheng. 2024 April 20. 解读新‘国九条’：逻辑、意义与

工作重点. 证券时报. 

Contact: shenghuang@ceibs.edu 
 

Huang, Sheng. 2024 June 24. 从 A 股上市公司数据看中国企

业出海现状. 经济观察报. 
Contact: shenghuang@ceibs.edu 
 

Lu, Yi. 2024. 从全域视角建立文旅产业生态Establishing a 

cultural and tourism industry ecosystem from a holistic 

perspective. 中国经济导报China Economic Herald. 

Contact: michellelu@ceibs.edu 
 
Rui, Meng. 2024 Dec. 1. China’s digital yuan roared out of 

the gate, but stumbling blocks could give it pause. 南华早

报. 
Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Dec. 16. 芮萌：当“走出去”成为必答题，家族

企业面临哪些挑战. 21世纪经济报道. 

Contact: oliver@ceibs.edu 
 
Rui, Meng. 2024 Feb. 23. CEIBS Professor Oliver Rui quot-
ed by South China Morning Post in story focusing on diffi-

culties facing China’s private sector. 南华早报. 
Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Feb. 24. 上市公司ESG话题爆发 背后关注者

都有谁？. 每日经济新闻. 
Contact: oliver@ceibs.edu 
 
Rui, Meng. 2024 Jan. 10. Market entry barriers are still an 
issue in China’s economy today, Professor of Finance 

Oliver Rui told South China Morning Post. 南华早报. 
Contact: oliver@ceibs.edu 
 
Rui, Meng. 2024 Jul. 10. Prof. Oliver Rui discusses why 
salaries are falling for financial sector employees with the 

South China Morning Post. 南华早报. 

Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Jun. 13. 中国企业出海， 技术、经济、地缘

政治影响下的博弈. 商学院杂志. 

Contact: oliver@ceibs.edu 
 
Rui, Meng. 2024 Jun. 28. Prof. Oliver Rui offers his thoughts 
to the South China Morning Post on the RMB's fluctuating 

exchange rate. 南华早报. 
Contact: oliver@ceibs.edu 
 
Rui, Meng. 2024 Mar. 11. Professor Oliver Rui discusses ef-
forts by China to reform its central bank and become a finan-

cial superpower in the South China Morning Post . 南华早报. 

Contact: oliver@ceibs.edu 
 
Rui, Meng. 2024 Mar. 27. Professor Oliver Rui quoted in 
South China Morning Post article on China’s call for reform 

of international financial institutions. 南华早报. 

Contact: oliver@ceibs.edu 
 
Rui, Meng. 2024 May 23. How can Chinese companies expand 
their overseas footprint?. CEIBS Website. 
Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 May 7. 新粤商｜当二代接班潮遇上行业周期，粤

商何以基业长青？. 南方财经21世纪经济报道. 

Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Nov. 11. 芮萌：数量从6家扩容至27家，险企参

与个人养老金市场还需供需两端发力. 上海证券报. 
Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Nov. 22. 芮萌：绿色产业成为招商引资高频关键

词，抢抓“双碳”发展机遇这个省会城市做对了什么？. 界面新闻. 
Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Nov. 24. 芮萌：2025银发经济的十大机会. 笔记

侠. 
Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Nov. 8. 芮萌：银发经济与养老金融——应对老

龄化挑战的双重奏. 商学院杂志. 
Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Oct. 11. 芮萌：银发经济将成经济发展新动能. 中

国经营报. 

Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Oct. 23. 芮萌：银发经济红利释放，现在就是入

场的最佳时机. 胖鲸传媒. 

Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Oct. 9. 芮萌：未来银发经济或代替房地产成为中

国经济新动能. 21世纪经济报道. 

Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024 Sep. 6. 芮萌：乡村振兴新模式 建议建立利益分
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配和风险共担机制. 每日经济新闻. 

Contact: oliver@ceibs.edu 
 
Rui, Meng. 2024 Sep. 9. CEIBS Professor Oliver Rui pub-
lishes article in International Banker on making wealth 
management in China more accessible via 
fintech. International Banker. 
Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024. 2024年，在震荡市场中，个人如何做好财富

管理？. CEIBS official Website. 

Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024. “走出去”成大势所趋，企业“出海”如何落

地？. CEIBS official Website. 
Contact: oliver@ceibs.edu 
 

Rui, Meng. 2024. 双碳时代，如何做地球的朋友？. CEIBS 

official Website. 
Contact: oliver@ceibs.edu 
 

Tan, Yinliang. 2024. OpenAI面临多个挑战：人才流失、财务

压力与竞争对手的追赶. 第一财经China Business Network. 
Contact: yrtan@ceibs.edu 
 

Tan, Yinliang. 2024. “萝卜”，该快跑还是慢跑？. 钛媒体TMT 

Post. 
Contact: yrtan@ceibs.edu 
 

Tan, Yinliang. 2024. 代码“神器”Cursor爆火，程序员和开发

者如何适应AI时代？. 第一财经China Business Network. 

Contact: yrtan@ceibs.edu 
 

Tan, Yinliang. 2024. 全球AI监管新纪元——欧盟AI法案的影响

与挑战. 经济观察报The Economic Observer. 

Contact: yrtan@ceibs.edu 
 

Tan, Yinliang. 2024. 突围与蝶变——中国大模型发展方兴未

艾. 法人. 

Contact: yrtan@ceibs.edu 
 

Tan, Yinliang. 2024. 缺乏失业保障和技能转移难度大，导致美

国码头工人对自动化态度保守. 第一财经China Business Net-

work. 
Contact: yrtan@ceibs.edu 
 
Tsai, Soo-Hung Terence. 2024 April 13. “Sleep No More” 
Revolutionizes the Entertainment Market, How Culture 

Empowers Business (in Chinese,《不眠之夜》颠覆演艺 市

场，文化如何赋能商业).. CEIBS WeChat Official Account. 

Contact: tterence@ceibs.edu 
 

Wang, An-Chih Andrew. 2024. 胖东来，到底为什么“出

圈”？. CEIBS Official Wechat Account. 

Paper: https://mp.weixin.qq.com/s/

yj_6QGEm7VKt_xU9VRn8_w 
Contact: wac@ceibs.edu 
 

Wang, An-Chih Andrew. 2024. 被指“爹味儿”太重，胖东来对员工

真的管得宽？. CEIBS Official Wechat Account. 

Paper: https://mp.weixin.qq.com/s/aPE_hQN_GLiLVDHiBbQhyA 
Contact: wac@ceibs.edu 
 

Wang, An-Chih Andrew. 2024. 被质疑的狼性文化和受追捧的“胖

东来们”，谁才是打工人的归宿？. 钛媒体. 
Paper: https://mp.weixin.qq.com/s/8hSerebhibBfp_dDhZO7QA 
Contact: wac@ceibs.edu 
 

Wang, An-Chih Andrew. 2024. 韧性驱动，企业永续 | 对话中欧国

际工商学院王安智. 哈佛商业评论Lab. 
Paper: https://mp.weixin.qq.com/s/yIxwvcVnbte3ktE3DVUpnA 
Contact: wac@ceibs.edu 
 

Wang, Hong. 2024 Dec. 2. 技术创新助力产业升级，邮轮经济步入

复苏转型新阶段. 第一财经. 

Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Dec. 3. 中国邮轮经济持续向好，预计明后两年

全面复苏. 东方财经浦东频道. 

Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Dec. 3. 成为上海的国际航运中心需同时发展以

物流和消费者为主体的运营. 上海教育电视台. 

Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Dec. 6. 资本市场与实体经济紧密相依，“一带

一路”倡议助力金融服务国际化. 21世纪经济报道. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Nov. 10. 创建全球管理教育“中国品牌”. 解放

日报. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Nov. 10. 加快打造中国特色国际顶尖商学

院. 文汇报. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Nov. 10. 打造中国特色国际顶尖商学院. 解放

日报. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Nov. 12. 中欧国际工商学院举行建院三十周年

大会. 东方财经浦东频道. 

Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Nov. 12. 在全球一流商学院展现中国智慧. 环

球人物. 

Contact: whong@ceibs.edu 
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Wang, Hong. 2024 Nov. 15. 打造中国特色国际顶尖商学院. 新

民晚报. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Nov. 17. AI不仅改变商业模式，也改变了

商学院的教学模式. 时代周报. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Nov. 6. 打响全球管理教育的“中国品

牌”. 文汇报. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Nov. 6. 打造全球最受尊敬的国际商学

院. 解放日报. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Nov. 9. 中欧国际工商学院建院三十周年大

会暨“中国与世界”主题论坛在沪举行. 上海教育电视台/东方卫

视/上海电视台. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Nov. 9. 商学院的商业挑战. 经济观察报. 

Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Oct. 1. 上海要加快适老化改造 使银发经济

与第二、三产业有机衔接. 东方财经浦东频道. 

Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Oct. 23. 中欧双边贸易额稳步增长 跨文化

合作共助新型全球化. 第一财经. 

Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Oct. 25. 推动中欧关系走深走实. 环球网. 

Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Oct. 28. 读懂新质生产力. 新华社. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Oct. 30. 以人工智能为代表的颠覆性技术正

深刻改变着全球经济格局和商业运作模式. 中国经营报. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Oct. 30. 商科教育体系中每门课如何衔接AI

是商学院管理范式改革的着力点. 东方卫视. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Oct. 30. 在全球管理教育领域打响“中国品

牌”. 中国经济周刊. 

Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Oct. 30. 坚持“中国深度、全球广度”，在三

十而立中创造新辉煌. 上海教育电视台. 

Contact: whong@ceibs.edu 

 

Wang, Hong. 2024 Oct. 30. 用“中国深度，全球广度”培养兼具社

会责任的领导者. 浦东发布. 

Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Oct. 30. 面对AI变革，商学院需要重构教育体

系，主动推动自身的现代化转型. 第一财经. 

Contact: whong@ceibs.edu 
 
Wang, Hong. 2024 Oct. 31. Wang Hong and Dominique Tur-
pin: Intl business school will consistently promote China-
Europe ties. China Daily. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024 Oct. 31. 中欧国际工商学院三十而立，迈向全

球卓越. 东方财经浦东频道. 

Contact: whong@ceibs.edu 
 
Wang, Hong. 2024. Wang Hong: CEIBS sets to play part in 
cooperation with Europe. China Daily. 
Contact: whong@ceibs.edu 
 

Wang, Hong. 2024. 三十而励 卓越无界 中欧国际工商学院建院三

十周年. 第一财经. 

Contact: whong@ceibs.edu 
 

Xu, Dingbo. 2024 April 10. 许定波：如何给平台赋能，让所有参

与方都受益. 中欧国际工商学院公众号. 

Contact: xudingbo@ceibs.edu 
 

Xu, Dingbo. 2024 Aug. 16. 详解中国企业全球化：新范式下的机

遇与挑战. 经济观察网. 
Contact: xudingbo@ceibs.edu 
 

Xu, Dingbo. 2024 Aug. 18. 许定波：企业在海外经营，要成为一

个好的“当地企业公民”. 新浪财经. 
Contact: xudingbo@ceibs.edu 
 

Xu, Dingbo. 2024 Dec. 12. 2024管理会计模式创新论坛启幕，探

索智能时代价值创造新引擎. FIN新生态公众号. 
Contact: xudingbo@ceibs.edu 
 
Xu, Dingbo. 2024 May 30. How to Better Integrate the South-
ern China Economy. Orange News (Hong Kong). 
Contact: xudingbo@ceibs.edu 
 

Xu, Dingbo. 2024 Nov. 18. 秦朔对话许定波：企业出海，如何才

能行稳致远？. ThinkTank 新智囊. 

Contact: xudingbo@ceibs.edu 
 

Xu, Dingbo. 2024 Oct. 30. 许定波：全球化是人间正道. 新浪财经. 
Contact: xudingbo@ceibs.edu 
 

Xu, Dingbo. 2024 Oct. 30. 许定波：很高兴杨元庆用20年时间证

明了我的错误. 新浪财经. 
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Contact: xudingbo@ceibs.edu 
 

Zhang, Yu. 2024 Jun. 1. 张宇：AI 时代的创投风向. CEIBS 

Official Website. 
Paper: https://cn.ceibs.edu/media/press-clippings/
faculty/25138 
Contact: zyu3@ceibs.edu 
 

Zhang, Yu. 2024 Mar. 5. AI 时代的创业和投资机会在哪

里？. CEIBS Official Website. 
Paper: https://cn.ceibs.edu/new-papers-columns/24712 
Contact: zyu3@ceibs.edu 
 

Zhao, Xinge. 2024 Feb. 28. 中欧陆家嘴国际金融研究院常务副

院长 赵欣舸：打造强大的国际金融中心是金融强国建设的重要

抓手. 上海证券报. 

Contact: zxinge@ceibs.edu 
 

Zhao, Xinge. 2024 Sep. 4. 2024 全球资产管理中心评价指数正

式发布 上海位列全球第七. 第一财经. 

Contact: zxinge@ceibs.edu 
 

Zhao, Xinge. 2024 Sep. 4. 赵欣舸：上海位列全球资管中心第

七位，专 家纵论全球资管行业新趋势新挑战. 证券时报. 

Contact: zxinge@ceibs.edu 
 

Zhao, Xinge. 2024 Sep. 4. 赵欣舸：全球资管中心指数发布， 

多元化发展趋势明显，上海位列第七，香港第九. 21 世纪经济

报道. 
Contact: zxinge@ceibs.edu 

Bouteiller, Eric and Chicoye, An-
nie. 2024 Dec. Fundamentals of market access for phar-
maceuticals. Anthem Press. 
Contact: beric@ceibs.edu 
 

Fang, Yue, Zhou, Pin and Cui, Hongbo. 2024. 四轮驱动：中

国汽车产业的数智化创新之路. 

Contact: fyue@ceibs.edu 
 

Gao, Kai and Wang, Hong. 2024. 科创政策对制造业企业创新

的影响机制及优化路径研究. 吉林大学出版社. 
Contact: whong@ceibs.edu 
 

Han, Jian. 2024. 数智时代的人力资源管理：趋势、路径与方

法. 上海交通大学出版社. 
Contact: jianhan@ceibs.edu 
 

Lee, Siew Kim Jean. 2024 Nov. 柔韧领导--数智时代的六大领

导力原则. 电子工业出版社(Publishing House of Electronics 
Industry). 
Contact: jeanlee@ceibs.edu 

 

Lee, Siew Kim Jean. 2024. 企业文化三问：为何要做？要如何

做？该做什么？. 上海交通大学出版社. 

Contact: jeanlee@ceibs.edu 
 

Su, Xijia. 2024. 商学院里的闲聊. 上海人民出版社. 
Contact: sxijia@ceibs.edu 
 

Tsai, Soo-Hung Terence. 2024. 义利合一：中国企业的CSR与

ESG实践. 上海交通大学出版社. 
Contact: tterence@ceibs.edu 
 

Tsai, Soo-Hung Terence. 2024. 灵敏应变：高度不确定环境下的

管理. 上海交通大学出版社. 
Contact: tterence@ceibs.edu 
 

Wang, Hong and Zhang, Jianming. 2024. 养老保险的发展与未

来. 上海交通大学出版社. 

Contact: whong@ceibs.edu 
 

Wang, Hong. 2024. 高水平服务业由大向强的发展战略. 上海交通

大学出版社. 

Contact: whong@ceibs.edu 
 

Xin, Katherine Rong. 2024. 成为卓越的变革领导者. 上海交通大学

出版社. 

Contact: katherinexin@ceibs.edu 
 

Zhao, Hao. 2024. 不情愿的领导者. 上海交通大学出版社. 
Contact: zhaohao@ceibs.edu 
 
Zhou, Dongsheng and Ruan, Liyang. 2024. Innovative Practic-

es of Chinese Medical and Health Enterprises  技术引领与价值

驱动 – 中国医疗健康企业的创新实践. 中国出版集团东方出版中心. 
Contact: zdongsheng@ceibs.edu 

Lee, J. S. K., & Wang, A. C.. 2024. "The changing faces of 
leadership in contemporary Chinese organizations", J. Nolan, 
S. Zhao, & K. Kamoche. Routledge Handbook of Chinese 
Business and Management. Routledge. 114–134. 
Contact: jeanlee@ceibs.edu 
                wac@ceibs.edu 
 
Schuh, S. C.. 2024. "Passung zwischen Führungskraft und 
Mitarbeitern [Fit between leaders and employees]", R. Van 
Dick & J. Felfe. Handbuch Mitarbeiterführung (2nd edi-
tion). Wiesbaden: Springer. 
Contact: sschuh@ceibs.edu 
 
Van Dick, R., & Schuh, S. C.. 2024. "Führung vonGruppen-
prozessen. [Leadership of group processes]", R. Van Dick & 
J. Felfe . Handbuch Mitarbeiterführung (2nd edi-
tion). Wiesbaden: Springer. 
Contact: sschuh@ceibs.edu 

Books 

Book Chapters 
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Xin, Katherine R. and Zhong, Jin. 2024. "基美的中国整合团

队", CEIBS Case Center. 30 Classic Cases of CEIBS in 30 

Years 《中欧30年30篇经典案例》. China Publishing Group 
Oriental Publishing Center. 
Contact: katherinexin@ceibs.edu 
 
Xu, Dingbo and Qin, Xiao. 2024. "Globalization: Theory 
and Practice", Going Overseas. CITIC Publishing 
Group. 391-418. 
Contact: xudingbo@ceibs.edu 

Bai, Guo and Zhu, Qiong. 2024. "雷鸟创新：在创业理想和生

存现实中寻求平衡". CI-324-127.  
Contact: guobai@ceibs.edu 
 

Bouteiller, Eric, Erkens, David Hendrik, and Liu, 

Geng. 2024. "Harbour BioMed： From Technology Licens-
ing to a Biopharma Platform".  
Contact: beric@ceibs.edu 
               david.erkens@ceibs.edu 
              

Chen, Weiru and Liu, Geng. 2024. "碧迪（器械）医疗在中国

与全球的协同创新". CI-324-072.  
Contact: weiruchen@ceibs.edu 
 

Chen, Weiru, Wang, Jiexiang and Jin, Ruoxi. 2024. "中间商

如何建立护城河：危机感驱动的璞康变革". CI-324-077.  

Contact: weiruchen@ceibs.edu 
 

Chen, Weiru, Zhao, Ling and Huang, Xiayan. 2024. "卡萨

帝：海尔的高端化战略". CI-324-071.  

Contact: weiruchen@ceibs.edu 
 
Fang, Yue, Liu, Yixuan, Liu, Geng, Pan, Bin and Lv, 

Xinghang. 2024. "星星充电：数字能源探路者". CI-024-107.  

Contact: fyue@ceibs.edu 
 
Fedaseyeu, Viktar and Miao, Yiwen. 2024. "Pingmei (A): 
Bond Issuance at a Coal Mining Company".  
Contact: viktar.fedaseyeu@ceibs.edu 
 
Fedaseyeu, Viktar and Miao, Yiwen. 2024. "Pingmei (B): 
Capital Market Reaction to a Coal Mining Accident".  
Contact: viktar.fedaseyeu@ceibs.edu 
 
Fu, Wenhui, Zhao, Xiande, Ye, Fei, Li, Yina and Wang, 

Liang. 2024. "中农网：农业生产链数智化转型的“广撒网”与“深

挖井”". CI-624-124.  

Contact: xiande@ceibs.edu 
 

Ghorbani, Majid and Wang, Chu. 2024. "固德的国际化之路

（A）". CI-324-128.  

Contact: majidghorbani@ceibs.edu 
 

Ghorbani, Majid and Wang, Chu. 2024. "固德的国际化之路

（B）". CI-324-129.  
Contact: majidghorbani@ceibs.edu 
 

Ghorbani, Majid and Wang, Chu. 2024. "固德：传统电材企业的

持续蜕变". CI-324-075.  
Contact: majidghorbani@ceibs.edu 
 
Gyamfi, N.Y.A. and Boafo, M.A.B. . 2024. "WeWork: Too Much 
Charisma, Too Little Leadership?".  
Contact: gnana@ceibs.edu 
 
Gyamfi, N.Y.A., Tsamenyi, M. and Arthur, M.. 2024. " Zipline: 
Reverse Agility in a VUCA Context".  
Contact: gnana@ceibs.edu 
 

Huang, Sheng and Huang, Xiayan. 2024. "上工申贝:引入海外先

进技术". CI-124-131.  

Contact: shenghuang@ceibs.edu 
 

Huang, Sheng and Zhou, Jiahui. 2024. "百丽国际：私有化与战

略转型". CI-124-093.  

Contact: shenghuang@ceibs.edu 
 

Huang, Sheng, Zhao, Haijun and Zhang, Chi. 2024. "中能拾

贝：如何借助资本之力实现AI+". CI-324-095.  

Contact: shenghuang@ceibs.edu 
 

Jiang, Yuan and Liu, Geng. 2024. "花开岭：社会企业的可持续

发展探索". CI-424-113.  
Contact: yuanjiang@ceibs.edu 
 
Lee, Jean and Zhao, Liman. 2024. "Cultivating Global Leader-
ship at Schneider Electric: A Tough Decision".  
Contact: jeanlee@ceibs.edu 
 

Lee, Jean, Wang, Yajin, Zheng, Fu and Zhao, Liman. 2024. "走

出去：森马服饰国际化的探索之路". CI-424-074.  
Contact: jeanlee@ceibs.edu 
                yajinwang@ceibs.edu 
 
Lee, Jean, Zhao, Liman and Zheng, Fu. 2024. "Culture Shock 
Facing a new Global Leader in Schneider Electric: Lessons 
Learned by Melton Chang".  
Contact: jeanlee@ceibs.edu 
 
Lee, Jean, Zhao, Liman and Zheng, Fu. 2024. "From Local to 
Global Leadership: Challenges Faced by Melton Chang in 
Schneider Electric". CC-424-100.  
Contact: jeanlee@ceibs.edu 
 
Lee, Jean, Zhao, Liman and Zheng, Fu. 2024. "Managing 
Cross-culture Differences in Schneider Electric’s Indonesian 
Factories".  
Contact: jeanlee@ceibs.edu 
 

Cases 
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Li, Mingjun and Pi, Xin. 2024. "从“苹果税”探寻全球经贸规则

变革新方向". CI-324-098.  
Contact: lmingjun@ceibs.edu 
 

Li, Mingjun and Pi, Xin. 2024. "从领先到持续领先：技术变革

与企业兴衰的启示". CI-324-126.  
Contact: lmingjun@ceibs.edu 
 

Li, Mingjun and Pi, Xin. 2024. "华为的全球化历程及启示". CI

-324-099.  
Contact: lmingjun@ceibs.edu 
 

Li, Mingjun and Pi, Xin. 2024. "垂直布局还是全球布局？比亚

迪与吉利的国际化策略比较". CI-324-108.  
Contact: lmingjun@ceibs.edu 
 

Li, Xilin and Wang, Chu. 2024. "三方博弈". CI-224-130.  
Contact: xilinli@ceibs.edu 
 
Liu, Yixuan and Wu, Fan. 2024. "Scale AI: Build AI with the 
Power of Data".  
Contact: yixuanliu@ceibs.edu 
 

Liu, Yixuan and Wu, Fan. 2024. "妃鱼：二手奢侈品的新科技

与新时尚". CI-024-081.  
Contact: yixuanliu@ceibs.edu 
 

Lu, Yi and Zou, Yuwei. 2024. "Badmarket：国潮品牌的“杂

货铺". CI-524-110.  
Contact: michellelu@ceibs.edu 
 
Lu, Yi and Zou, Yuwei. 2024. "Branding Strategy in NFT: A 
Case Study of Nike".  
Contact: michellelu@ceibs.edu 
 
Lu, Yi and Zou, Yuwei. 2024. "Creator Economy in the 
Digital and Web 3.0 Age: Music Industry as an Example".  
Contact: michellelu@ceibs.edu 
 

Lu, Yi and Zou, Yuwei. 2024. "跳海酒馆：基于社群的连锁酒

馆". CI-524-109.  

Contact: michellelu@ceibs.edu 
 

Lu, Yi, Liu, Geng and Zhao, Haijun. 2024. "暗壳：室内设计

企业的AIGC探索之路". CI-524-133.  
Contact: michellelu@ceibs.edu 
 
Prashantham, Shameen and Wu, Fan. 2024. "MTC Global: 
Bridging Chinese Manufacturing Expertise with Interna-
tional Brand Building".  
Contact: sprashantham@ceibs.edu 
 

Shao, Wei and Wang, Xiaozhou. 2024. "爱奇艺". CI-124-
121.  
Contact: weishao@ceibs.edu 
 

Su, Xijia and Song, Xiyun. 2024. "新拓储能". CI-124-114.  

Contact: sxijia@ceibs.edu 
 

Tan, Yinliang and Liu, Geng. 2024. "AI转型模拟：从0到1之

路". CI-324-076.  

Contact: yrtan@ceibs.edu 
 

Tsai, Terence, Wu, Fan and Zhang, Yunlu. 2024. "华润雪花

（A）：啤酒行业巨头如何转型？". CI-324-068.  

Contact: tterence@ceibs.edu 
 

Tsai, Terence, Wu, Fan and Zhang, Yunlu. 2024. "华润雪花

（B）：国际品牌“引进来”". CI-324-069.  

Contact: tterence@ceibs.edu 
 

Tsai, Terence, Wu, Fan and Zhang, Yunlu. 2024. "华润雪花

（C）：转型后能否拥抱消费“新世界”？". CI-324-070.  
Contact: tterence@ceibs.edu 
 

Tsai, Terence, Wu, Fan and Zhang, Yunlu. 2024. "自然堂：中国

护肤品牌的成本领先战略". CI-324-073.  
Contact: tterence@ceibs.edu 
 

Tsai, Terence, Zhang, Chi and Zhang, Yunlu. 2024. "南京市红

山森林动物园：“不动物园”的逆袭". CI-324-067.  
Contact: tterence@ceibs.edu 
 

Tsai, Terence, Zhang, Chi and Zhang,Yunlu. 2024. "优衣库在中

国：如何扭转下滑趋势？". CI-324-083.  
Contact: tterence@ceibs.edu 
 

Wang, Qi and Zhao, Ling. 2024. "汇付天下：从管道到平台的商

业模式创新". CI-524-104.  

Contact: qwang@ceibs.edu 
 

Wang, Qi and Zhao, Ling. 2024. "百丽国际：DTC转型实践". CI-
524-106.  
Contact: qwang@ceibs.edu 
 

Wang, Qi. 2024. "维谛技术：B2B企业的数字营销探索". MKT-24-
068-CC.  
Contact: qwang@ceibs.edu 
 

Wang, Yajin, Cao, Zhijing, Lu, Lijin. 2024. "名创优品：打造全球

超级品牌". CI-524-094.  

Contact: yajinwang@ceibs.edu 
 
Wang, Zhiqiang, Zhao, Xiande, Liao, Jiajun and Fu, 

Wenhui. 2024. "拥抱标准化：头部工业软件企业赛意信息的战略选

择". CI-624-123.  

Contact: xiande@ceibs.edu 
 

Xiang, Yi. 2024. "芯旺微电子 B：市场进入策略和 渠道管理". CI-
524-084.  
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Contact: yixiang@ceibs.edu 
 

Xiang, Yi. 2024. "芯旺微电子 C：2022 年". CI-524-085.  

Contact: yixiang@ceibs.edu 
 

Xin, Katherine Rong and Zhong, Jin. 2024. "Club Med：全

球化布局与运营". CI-324-134.  

Contact: katherinexin@ceibs.edu 
 

Zhang, Feida, Chen, Shimin and Huang, Xiayan. 2024. "前

置仓模式的盈利困局（C）". CI-123-132.  

Contact: feidazhang@ceibs.edu 
                cshimin@ceibs.edu 
 

Zhang, Hua and Wang, Xiaozhou. 2024. "奈雪的茶". CI-124-
115.  
Contact: zhua@ceibs.edu 
 

Zhang, Hua and Wang, Xiaozhou. 2024. "掌趣科技". CI-124-
118.  
Contact: zhua@ceibs.edu 
 

Zhang, Hua and Wang, Xiaozhou. 2024. "海底捞". CI-124-
122.  
Contact: zhua@ceibs.edu 
 

Zhang, Hua and Wang, Xiaozhou. 2024. "瑞幸咖啡". CI-124-
117.  
Contact: zhua@ceibs.edu 
 

Zhang, Hua and Wang, Xiaozhou. 2024. "茶百道". CI-124-

116.  
Contact: zhua@ceibs.edu 
 

Zhang, Hua and Wang, Xiaozhou. 2024. "蓝帆医疗". CI-124-

119.  
Contact: zhua@ceibs.edu 
 

Zhang, Hua, Zhao, Haijun and Wang, Xiaozhou. 2024. "中国

电商平台龙头之争：拼多多与阿里巴巴". CI-124-096.  
Contact: zhua@ceibs.edu 
 

Zhang, Lingling and Zhao, Ling. 2024. "小度科技：爆品打造

方法论". CI-524-105.  

Contact: lzhang@ceibs.edu 
 

Zhang, Yu and Mo, Lan. 2024. "交响乐团行业的发展历程". CI
-324-079 .  
Contact: zyu3@ceibs.edu 
 

Zhao, Hao. 2024. "老虎银行的数字化转型". CI-424-125.  
Contact: zhaohao@ceibs.edu 
 

Zhou, Dongsheng and Ruan, Liyang. 2024. "复星医药：超越

简单“出海”". CI-324-086.  
Contact: zdongsheng@ceibs.edu 

 

Zhu, Tian and Wu, Fan. 2024. "iFLYTEK（科大讯飞：智能语音

头雁能否领航大模型时代？". ENT-24-025-CC.  

Contact: ztian@ceibs.edu 

Wu, Jinglian. 2024. CEIBS 30th Anniversary Faculty Grand 

Medal (中欧30周年杰出教授贡献奖). 

 

Xin, Katherine Rong; Xu, Dingbo; Xu, Bin; Zhu, 

Tian; Ramasamy, Bala; Chen, Shimin; Wang, Gao; Rui, 

Meng; Zhao, Xiande and Hwang, Yuh-Chang. 2024. CEIBS 

30th Anniversary Outstanding Faculty Contribution Award (中

欧30周年卓越名师奖). 

 

Xin, Katherine Rong; Yu, Fang; Prashantham, 

Shameen; Farh, Jiing-Lih Larry; Zhao, Hao; Kim, Tae 

Yeol; Kwan, Ho Kwong and Zhao, Xiande. 2024. Included in 

the World’s Top 2% Scientists List released by Stanford Uni-

versity and world-leading academic publisher Elsevier. 
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