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Peer Reviewed Journal Articles

Hou, Ting, Li, Meng, Tan, Yinliang (Ricky)
and Zhao, Huazhong. 2024. "Physician
Adoption of Al Assistant". Manufacturing &
Service Operations Management. (FT50) 26,
5, 1639-1655.

Abstract: Problem definition: Artificial intelli-
gence (Al) assistants—software agents that
can perform tasks or services for individuals—
are among the most promising Al applications.
However, little is known about the adoption of
Al assistants by service providers (i.e., physi-
cians) in a real-world healthcare setting. In this
paper, we investigate the impact of the Al
smartness (i.e., whether the Al assistant is
powered by machine learning intelligence) and
the impact of Al transparency (i.e., whether
physicians are informed of the Al assistant).
Methodology/results: We collaborate with a
leading healthcare platform to run a field exper-
iment in which we compare physicians’ adop-
tion behavior, that is, adoption rate and adop-
tion timing, of smart and automated Al assis-
tants under transparent and non-transparent
conditions. We find that the smartness can
increase the adoption rate and shorten the
adoption timing, whereas the transparency can
only shorten the adoption timing. Moreover, the
impact of Al transparency on the adoption rate
is contingent on the smartness level of the Al
assistant: the transparency increases the
adoption rate only when the Al assistant is not
equipped with smart algorithms and fails to do
so when the Al assistant is smart. Managerial
implications: Our study can guide platforms in
designing their Al strategies. Platforms should
improve the smartness of Al assistants. If such
an improvement is too costly, the platform
should transparentize the Al assistant, espe-
cially when it is not smart.

Paper: https://doi.org/10.1287/
msom.2023.0093

Contact: yrtan@ceibs.edu

Hu, Z., Kwan, H. K., Zhang, Y., & Li, J.. 2024
Aug. "The effects of negative mentoring
experiences on protégés’ turnover inten-
tion: The roles of harmonious work passion
and mogqi with the mentor". Journal of Man-
agerial Psychology. 39, 6, 716-731.
Abstract:

Purpose

This study tested a holistic model that investi-
gated the interaction effect of negative mentor-
ing experiences and mogi (pronounced “mo-
chee”) with a mentor—where moqi refers to a

situated state between two parties in which
one party understands and cooperates well
with the other party without saying a word—on
the protégés’ turnover intention, along with the
mediating role of protégés’ harmonious work
passion.

Design/methodology/approach

Data were collected from 281 protégés
through a three-wave questionnaire survey
with a 1-month lag between waves. We used
a hierarchical multiple regression and boot-
strapping analysis to test our hypotheses.
Findings

Our results support the mediating effect of
harmonious work passion on the positive rela-
tionship between protégés’ negative mentor-
ing experiences and turnover intention. In
addition, our analysis confirmed that moqgi with
the mentor amplifies both the impact of proté-
gés’ negative mentoring experiences on har-
monious work passion and the indirect effect
of negative mentoring experiences on proté-
gés’ turnover intention via harmonious work
passion.

Originality/value

By demonstrating the interaction effect of pro-
tégés’ negative mentoring experiences and
mogqi with their mentor on turnover intention,
as well as the mediating role of harmonious
work passion, this study expands our under-
standing of the mechanism and boundary
condition of the effect of negative mentoring
experiences and provides inspiration and
guidance for mentoring practices.

Paper: https://doi.orag/10.1108/JMP-01-2023-
0017

Contact: kwanhokwong@ceibs.edu

Ke, Shaowei, Wu, Brian and Zhao, Chen .
forthcoming. "Learning from a Black Box".
Journal of Economic Theory. (A*).
Contact: shaoweike@ceibs.edu

Li, S., Zhou, Q., Huo, B., & Zhao, X.. 2024.
"Environmental uncertainty, relationship
commitment, and information sharing: the
social exchange theory and transaction
cost economics perspectives". Internation-
al Journal of Logistics Research and Appli-
cations. 27, 8, 1363-1387.

Contact: xiande@ceibs.edu

Pu, Jingchuan, Shan, Hongyu and Yuan,

Tao. forthcoming. "EXPRESS: Corporate
Use of Social Media after ESG Incidents".
Production and Operations Management.
(FT50).

Abstract: Despite increasing investments in
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Environmental, Social, and Governance (ESG) initiatives and
practices, firms often fail to meet public expectations, causing
ESG incidents. While firms often choose to remain silent after an
incident, we argue that this is not attractive to firms anymore on
social media platforms, where consumers and stakeholders can
freely share information and concerns. That is, firms tend to use
official social media accounts to increase communication fre-
quency and communicate with stakeholders about the incidents
(i.e., incident-related posts) after the occurrences. We are also
interested in the extent to which firms would adjust their use of
social media in terms of non-incident-related posts, as the current
prevailing practical advice and studies offer contradicting predic-
tions. Using data from different sources, we construct an event-
based firm-day dataset and empirically show that firms signifi-
cantly increase the number of social media posts after ESG inci-
dents. The impact is more salient for firms in consumer-oriented
industries and when the incident is more impactful. Using a semi-
supervised, dictionary-based approach, we delve into the content
of tweets and demonstrate that firms are inclined to increase both
the number of incident-related and the number of non-incident-
related tweets after an ESG incident. The follow-up analyses at
the incident level indicate that firms that post more after an ESG
incident experience a better reaction from the capital market,
especially for customer-oriented firms or incidents that receive
high attention from the traditional media.

Paper: https://journals.sagepub.com/doi/
abs/10.1177/10591478241277205

Contact: hongyushan@ceibs.edu

Tan, Yinliang (Ricky), Yu, Chuanbin, Liu, Yang and Zheng,
Quan. 2024 Dec. "Agency models in online platforms: A re-
view of recent developments and future prospects". Europe-
an Journal of Operational Research. (A*) 319, 3, 679-695.
Abstract: Over the past decade, the ascendancy of the platform
economy has led to a significant shift by numerous online mer-
chants, transitioning from the conventional wholesale model to
the agency model. Within the agency model, suppliers control
pricing decisions, and in exchange for leveraging the online mar-
ketplace to access consumers, they apportion a segment of the
revenue to the retailers. Reports indicate that third-party sellers
are the primary source of Amazon's income via the agency mod-
el. This model has emerged as a prevalent distribution agreement
for many physical goods within the digital marketplace. Further-
more, its influence extends to the realm of digital content distribu-
tion, as evidenced by its adoption by both Apple and Google in
their respective application stores. Notwithstanding the wide-
spread adoption of the agency model in practice, there has been
a notable deficiency in the scholarly examination of contemporary
advancements in this area. Consequently, this study conducts a
systematic review of the agency model. Specifically, we identify
and focus on three critical issues regarding the agency model in
the literature: the impact of the agency model on channel distribu-
tion, how to effectively manage the operations and information
management strategy when employing the agency model. Our
investigation furnishes an exhaustive synopsis of the latest ad-
vances concerning the agency framework and encapsulates per-
tinent insights for management. We conclude this article by pro-
posing directions for future research.

Paper: https://doi.org/10.1016/j.ejor.2024.02.021

Contact: yrtan@ceibs.edu

Wu, S.J., Mai, K.M., Zhuang, M. et al.. 2024 Aug. " A large-
scale field experiment on participatory decision-making in

China". Nature Human Behaviour.

Abstract: Can local democratic decision-making in authoritarian
environments increase or pacify civic engagement and govern-
ment accountability? Here we conducted an intervention reaching
over 20 million people in China. Communities were randomly as-
signed such that citizens in treatment communities were invited to
deliberate and make collective decisions on how local community
budgets were allocated through both in-person and online com-
munication channels (participatory budgeting). We find that partic-
ipatory decision-making in community budgeting increased a wide
range of civic-engagement behaviours outside of the budgeting
domain 6 months after the start of the intervention. Residents in
treatment communities reported more need for improvement from
the central government, providing a potential foundation for seek-
ing accountability from the authoritarian regime. These changes
were accompanied by a more positive societal outlook and in-
creased satisfaction in the country’s policies.

Paper: https://doi.org/10.1038/s41562-024-01964-y

Contact: kemai@ceibs.edu

Trade Journal Articles

Xin, K. R. & Yan, J.. 2024 Aug. "When will Anxiety about Al

Go Away? (AILEMMEE) . Business Review. 5.
Contact: katherinexin@ceibs.edu

Xin, K. R. & Yan, J.. 2024 Oct. "Going Abroad, Going Localiza-

tion (EH % £EBEE) ". Business Review. 5.
Contact: katherinexin@ceibs.edu

Newspaper/Media Articles

Xu, Bin. 2024 March 22. 3FERW. #7747 B B I FLE 5 B

BB K.
Contact: xubin@ceibs.edu

Xu, Bin. 2024 April 4. &M, AL =2 LB £33, FEHE

HEZHR.
Contact: xubin@ceibs.edu

Xu, Bin. 2024 April 11. Sluggish or Steady, what’s next for
China’s Economy? . #8GEMBA #1544 5-
Contact: xubin@ceibs.edu

Wang, Hong. 2024 September 9. 7Ei#: RREZH, BIHER

BI“Z8TEN. BN A
Contact: whong@ceibs.edu

Wang, Hong and Gao, Kai. 2024 September 5. X R A F KA

FEFTHLHIFT I BN AFBIE. EFSER
Contact: whong@ceibs.edu

Wang, Hong. 2024 September 4. 2024 43R 7225 38 w0 JRA 35
BOER R LEAREREL. F—HE
Contact: whong@ceibs.edu
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Wang, Hong. 2024 September 3. B #2RFE .0 EEEFR
ERP LT RIRBENEENRZ —. LHIFFR.
Contact: whong@ceibs.edu

Wang, Hong. 2024 August 27. 8 ERIE | H AT 0% A=A
WHEARBFRWEY SR, #ELZIFR
Contact: whong@ceibs.edu

Wang, Hong and Gao, Kai. 2024 August 24. REZH

OpenAl ABERE NS . LFHER.
Contact: whong@ceibs.edu

Wang, Hong and Gao, Kai. 2024 August 17. B A"/
NE. BFHETR.
Contact: whong@ceibs.edu

Wang, Hong. 2024 July 23. R 8A TR I N TR E. LA

FIR.
Contact: whong@ceibs.edu

Wang, Hong. 2024 July 22. H3K [E FR T2 BeBe il : AR
P WHESGEY 1NV I . LA,
Contact: whong@ceibs.edu

Wang, Hong. 2024 July 22. i H¥e e i Tie |

RS E A
Contact: whong@ceibs.edu

Wang, Hong. 2024 July 22. BEHEMY HES#S, S-LE6R

B PRS0 N IRIRTEY 31T, P EBFER.
Contact: whong@ceibs.edu

Wang, Hong. 2024 July 9. 20244E 5\ TR K S FHERIRIRAE
FBAT. F I L0 5 A
Contact: whong@ceibs.edu

Wang, Hong and Gao, Kai. 2024 July 9. 5} f# T Bk-&- 1 RS AT %

Y HI SRS RIS R, 1 L R 7R
Contact: whong@ceibs.edu

Wang, Hong and Gao, Kai. 2024 July 7. 768/D Bt & 5 %2
W E A TR AR ? XMB IR IR BT R B LA
1.

Contact: whong@ceibs.edu

Cases

Chiang, Fung Tung Flora and Zhang, Chi. 2024. "“3"
. LR B“GF". Cl-424-048.

Contact: fchiang@ceibs.edu

Chen, Huangen, Liao, Yi, Zhao, Liman, He, Wei, Li, Xiaotian

and Bai, Guo. 2024. "#JuiC: MN\“HERIE” 3“8 B e

f# 2z B Zhiyuanhui's Digital Innovation: Technology First or
Scenario First?". CI-324-058.
Contact: guobai@ceibs.edu

Ding, Yuan, Han, Jian, Wang, Yajin and Cui, Xiang. 2024.
"Ups and Downs: Diageo's Adventure in China's Traditional
Liquor Market". CI-324-060.
Contact: dyuan@ceibs.edu

jianhan@ceibs.edu

yajinwang@ceibs.edu

Fang, Yue, Liu, Yixuan and Cao, Zhijing. 2024. "TCL: £t

Bzl B B kEA SRR C1-324-042.
Contact: fyue@ceibs.edu

yixuanliu@ceibs.edu

Fang, Yue, Zhao, Xiande, Lin, Yanan, Qian, Wenying, Chen,
Bingliang, Wang, Liang, Zhou, Pin, Lv, Xinghang and Xu, Hui-
jiao. 2024. "t : MNEEEESBIFRES". Cl-324-040.

Contact: fyue@ceibs.edu
xiande@ceibs.edu

Gong, Yan, Lin, Yanan, Zhou, Pin and Ma, Ling. 2024. " 4%
Rl EEBFHRTREFEBFREWIRFE"? " CI-324-039.
Contact: gongy@ceibs.edu

Huang, Sheng and Huang, Xiayan. 2024. " - TH 1", CI-124-
034.
Contact: shenghuang@ceibs.edu

Huang, Sheng and Zhang, Gaole. 2024. "7 Lk #". Cl-124-
066.
Contact: shenghuang@ceibs.edu

Law, Justin, Chen, Shimin, Pang, Anthony, Wan, Johnny and
Wong, Alex. 2024. "RIZEFr: BIRHIEE B TR B
H#King's Flair International: Managing Supplier's Crisis in

Virtual Manufacturing”. C1-324-059.
Contact: cshimin@ceibs.edu

Li, Mingjun and Pi, Xin. 2024. "SR ERLEREE (A) : B&E
", C1-324-049.

Li, Mingjun and Pi, Xin. 2024. "H R ERILEREE (B) : BIWIR
JRIK". CI-324-050.

Li, Mingjun and Pi, Xin. 2024. "HF K EFrfLEkRE (C) : WW=E
", CI1-324-051.

Li, Mingjun and Pi, Xin. 2024. "SFIIEER{LEREE (D) : HERE

fE". CI-324-052.
Contact: Imingjun@ceibs.edu

Lou, Zhukun, Xia, Yan, Liu, Geng, Bouteiller, Eric, Jiang,
Xinyao, Lin, Feiyang, Su, Danling and Liu, Ziyu. 2024. " T/
#E (A« NIRREHB| AR EH". CI1-324-055.

Lou, Zhukun, Xia, Yan, Liu, Geng, Bouteiller, Eric, Jiang,
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Xinyao, Lin, Feiyang, Su, Danling and Liu, Ziyu. 2024. " X3t/
B (B) : REEFHV 15" CI-324-056.

Lou, Zhukun, Xia, Yan, Liu, Geng, Bouteiller, Eric, Jiang,
Xinyao, Lin, Feiyang, Su, Danling and Liu, Ziyu. 2024. " X%/
BRE (C) : A RIEARETFE". CI-324-057.

Contact: beric@ceibs.edu

Lu, Yi and Liu, Geng. 2024. "/A B3 JERL IR FI". CI-524-053.
Contact: michellelu@ceibs.edu

Prashantham, Shameen and Wu, Fan. 2024. "Shenzhen Pow-
er Solution: Serving Off-Grid Africa with Affordable Green
Solutions". CC-824-035.

Contact: sprashantham@ceibs.edu

Rui, Meng and Wang, Chu. 2024. "F##%: AVHBE%E S K
K. CI-124-045.
Contact: oliver@ceibs.edu

Rui, Meng and Wang, Chu. 2024. "##8: it A5/ EF
A/BIC". ClI-124-044.
Contact: oliver@ceibs.edu

Tan, Yinliang and Liu, Geng. 2024. "Bt Rl Aln{TIxsh il

a5 4= )3T, C1-924-047.
Contact: yrtan@ceibs.edu

Tsai, Soo-Hung Terence, Zhu, Qiong and Zhang, Yunlu. 2024.
"+HEFFE: WERMEILAER". CI1-324-041.

Contact: tterence@ceibs.edu

Wang, An-Chih Andrew. 2024. "AZFRIRA_ KR4 . CI
-424-063.

Contact: wac@ceibs.edu

Wang, Gao and Cao, Zhijing. 2024. "= &. &PV EHA R

W JRT- . CI-524-037.
Contact: wgao@ceibs.edu

Wang, Yajin, Zhu, Qiong and Lu, Lijin. 2024. "4#: &%
HI-E AT C1-524-043.

Contact: yajinwang@ceibs.edu

Wang, Taiyuan and Wu, Fan. 2024. "Roca Group: Vanguard
of Sustainability Innovation for Creating Shared Value". CC-
724-038.

Contact: taiyuan.wang@ceibs.edu

Wang, Taiyuan and Wu, Fan. 2024. "Damm China: Imported
Beer Finding Niche Market through Localized Innovation".
CC-524-036.

Contact: taiyuan.wang@ceibs.edu

Zhang, Qifeng and Chen, Shimin. 2024. "R HERFMEFH
%: F—EHERIER —EH T Ak a3f? . Cl-124-054.

Contact: cshimin@ceibs.edu

Zhu, Haikun and Wang, Chu. 2024. "HashKey Capital: Ventur-
ing into Crypto". CC-124-046.
Contact: hkzhu@ceibs.edu

Zhou, Dongsheng, Zhang, Lingling and Zhao, Ling. 2024. " J
TR RXBHTIEDFE". CI-524-062.

Contact: zdongsheng@ceibs.edu

zhang@ceibs.edu

Awards & Honors

Bournois, Frank. 2024. Prof. Bournois was awarded the Inter-
national Educator of the Year 2024 by the Academy of Inter-

national Business (AIB).

Gyamfi, Nana Yaa A.. 2024. Prof. Gyamfi was awarded the
WAIB (Women in the Academy of International Business)
Emerging Scholar at the annual AIB (Academy of Internation-

al Business) Conference.

Lee, Siew Kim Jean. 2024. Prof. Lee won the First Prize
on2024 Business Case Teaching Competition - the Expanded
6th Shanghai MBA Case Teaching Competition, for course
“Coaching Leadership”, with case " Bosch China: Building a

Coaching Culture".

Wang, Taiyuan. 2024. Prof. Wang won the First Prize on 2024
Business Case Teaching Competition - the Expanded 6th
Shanghai MBA Case Teaching Competition, for course
“Technology Driven and Value Creation”, with case "The

Global Platform of China Cases".
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