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Peer Reviewed Journal Articles

Bo, Wen, Hu, Paul and Fang, Yue. forthcom-
ing. "Influences of Leaderboard Direction
on Learning Performance and Satisfaction
in Gamified E-Learning". Journal of Global
Information Management.

Contact: fyue@ceibs.edu

Cai, Y., Wang, H., Schuh, S. C, Li, J.,, &
Zheng, W.. forthcoming. "Toward under-
standing employees’ responses to leaders’
unethical pro-organizational behavior: An
outcome favorability perspective". Journal
of Business Ethics. (FT50).

Contact: sschuh@ceibs.edu

Chen, T., Kim, T.-Y., Gong, Y., & Liang, Y. .
forthcoming. "Competence drives interest
or vice versa? Untangling the bidirectional
relationships between creative self-efficacy
and intrinsic motivation for creativity in
shaping employee creativity". Journal of
Management Studies. (FT50).

Abstract: Research has examined creative
self-efficacy and intrinsic motivation for creativi-
ty as important antecedents to employee crea-
tivity, but little is known about how the two an-
tecedents influence each other to foster em-
ployee creativity. This study proposes two the-
oretical possibilities. First, by enhancing resili-
ence, creative self-efficacy can promote intrin-
sic motivation for creativity, which in turn
boosts employee creativity. Task difficulty fur-
ther strengthens creative self-efficacy’s effect
on intrinsic motivation for creativity and em-
ployee creativity (via resilience). Second, by
fostering creative process engagement, intrin-
sic motivation for creativity can promote crea-
tive self-efficacy, which in turn boosts employ-
ee creativity. Task variability further amplifies
the effect of intrinsic motivation for creativity on
creative self-efficacy and employee creativity
(via creative process engagement). Results
from two experiments and two field studies
largely supported the hypothesized relation-
ships. We extend the creativity literature by
untangling the interrelationships between crea-
tive self-efficacy and intrinsic motivation for
creativity in shaping employee creativity.
Paper: https://doi.org/10.1111/joms.13072
Contact: tykim@ceibs.edu

Huang, Sheng and Thakor, Anjan V. . forth-
coming. "Political Influence, Bank Capital,
and Credit Allocation". Management Sci-
ence. (FT50).

Abstract: Political influence on bank credit
allocation is often viewed as being necessary
to address social problems like income ine-
quality. We hypothesize that such influence
elicits bank capital responses. Our hypothesis
yields three testable predictions for which we
find supporting evidence. First, when banks
observe election outcomes that suggest great-
er impending political credit-allocation influ-
ence, they reduce capital to increase fragility
and deter political influence. Second, banks
subject to greater political influence nonethe-
less increase lending that politicians favor,
and household consumption consequently
increases. Third, these banks exhibit poorer
post-lending performance. Our study has im-
plications for the interaction between poalitics,
household consumption, and bank risk
through a specific channel—the interplay be-
tween credit-allocation regulation and bank
capital structure.

Paper: https://doi.org/10.1287/
mnsc.2022.04056

Contact: shenghuang@ceibs.edu

Kim, T.-Y., Wang, X., Schuh, S., & Liu, Z. .
2024. "Effects of organizational innovative
climate within organizations: The roles of
managers' proactive goal regulation and
external environments". Research Policy.
(FT50) 53, 5, 104993.

Abstract: Our understanding of how and un-
der what conditions organizational innovative
climate unfolds its impact on employees’ inno-
vative behaviors remains at a nascent stage.
To address these questions, this study devel-
oped a moderated mediation model of organi-
zational innovative climate and tested it using
a three-level, time-lagged design with a sam-
ple of 93 organizations, 269 working groups,
and 1,146 employees. The results show that
organizational innovative climate is positively
and indirectly related to employees’ innovative
behaviors through managers’ proactive goal
regulation. We also find that the indirect link-
age between organizational innovative climate
and employees’ innovative behaviors via man-
agers’ proactive goal regulation only emerge
in the organizations that faced highly competi-
tive intensity, but not in those with low compet-
itive intensity. These findings provide im-
portant insights into how organizational inno-
vative climate diffuses within organizations
and which factors may enhance or limit its
impact on employees’ actions.

Paper: https://doi.org/10.1016/
j.respol.2024.104993

Contact: tykim@ceibs.edu
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sschuh@ceibs.edu

Liu, Z., Huang, Y., Kim, T.-Y., & Cheng, H. . forthcoming.
"Perceived overqualification and employee outcomes: The
dual pathways and the moderating effects of dual-focused
transformational leadership”. Human Resource Management.
(FT50).

Abstract: Research findings concerning the effects of perceived
overqualification on task performance are mixed. To reconcile the
disparate findings, drawing on person-environment theory, we
propose cynicism toward the job and constructive deviance as
contrasting dual pathways that explain the negative and positive
effects of perceived overqualification on task performance and
employee creativity. We also examine the moderating effects of
dual-focused transformational leadership (TFL) on the relation-
ships between perceived overqualification and the two mediating
mechanisms. We test this model using data collected from 469
employees and their 135 supervisors via two-wave surveys. The
results support the negative and positive mediating mechanisms.
In addition, based on one field study and two online experiments,
we find that individual-focused TFL mitigates the relationship
between perceived overqualification and cynicism toward the job,
but that team-focused TFL enhances the relationship between
perceived overqualification and constructive deviance.

Paper: https://doi.org/10.1002/hrm.22221
Contact: tykim@ceibs.edu

Prashantham, Shameen and Woetzel, Lola. 2024 May. "To
Create a Greener Future, the West Can’t Ignore China". Har-
vard Business Review. (FT50) 102, 3, 104-113.

Abstract:

Fighting climate change is a promising area for engagement be-
tween Western companies and China. However, geopolitical
strains, the disruption of business relationships by the Covid pan-
demic, and domestic Chinese policies all make engagement com-
plex. In this article the authors examine the complexities of the
current climate-change opportunities in China and present practi-
cal strategies for businesses ready to enter the market.

There is a twofold opportunity, they explain. First, China offers a
vast market for Western-developed solutions. The Chinese gov-
ernment has set ambitious targets, aiming to achieve carbon
neutrality by 2060. That goal creates significant opportunities for
firms with cutting-edge technologies. Second, businesses have
an opportunity to integrate China’s own advances in climate-
related technology.

The authors go on to outline four strategies, all of which involve
partnering in some way. They advise companies to make sustain-
ability a global theme, to join or form coalitions to find safe spac-
es for technological development, to forge partnerships with local
companies for market access, and to insource technology.
Paper: https://hbr.org/2024/05/to-create-a-greener-future-the-
west-cant-ignore-china

Contact: sprashantham@ceibs.edu

Reuber, A.R., Prashantham, S. & Chen, L.. forthcoming.
"Becoming an effective JIBS reviewer". Journal of Interna-
tional Business Studies. (FT50) 55, 515-521.

Paper: https://doi.org/10.1057/s41267-024-00704-8
Contact: sprashantham@ceibs.edu

Sheng, Songcheng. 2024 Feb. "% 2 B —F % —FibH

RERHMHELRES RIEER". L#.

Contact: ssongcheng@ceibs.edu

Sheng, Songcheng and Jin, Hui. 2024 Apr. "JFALM BB E, ¥
RUWARN )" JBES R .

Contact: ssongcheng@ceibs.edu

Wickert, Christopher, Potocnik, Kristina, Prashantham,
Shameen, Shi, Weilei (Stone), Snihur, Yuliya . forthcoming.
"Embracing non-Western Contexts in Management Scholar-
ship". Journal of Management Studies. (FT50).

Abstract: Management is a global phenomenon. Yet, the vast
majority of empirical investigations and theoretical explanations of
management, managers and those being managed that are pub-
lished in leading management journals are based on research that
predominantly originates from Western contexts, particularly the
USA and the larger European countries. Non-Western contexts, in
turn, reside at the periphery of mainstream management scholar-
ship. This is problematic for multiple reasons. It provides an inher-
ently limited view on the contextual factors that may explain varia-
tion in management practices across the globe, and it leads to a
reductionist view of non-Western contexts to offer little more than
a means for teasing out the boundary conditions of mainstream
‘Western’ theories. This exclusion of non-Western contexts has
resulted in a marginalization of non-Western scholarly voices, who
are often hesitant to submit their research to leading scholarly
journals. To address these interrelated problems, we use this
introduction to the Thematic Collection on ‘Embracing non-
Western contexts’ in the Journal of Management Studies to call
on scholars to more fully embrace non-Western contexts in their
research, and in doing so, to unleash the explanatory potential of
these contexts for our understanding of management.

Paper: _https://doi.org/10.1111/joms.13048

Contact: sprashantham@ceibs.edu

Xu, Ailing, Tan, Yinliang (Ricky) and He, Qiao-Chu. forthcom-
ing. "Information Transparency With Targeting Technology
for Online Service Operations Platform". Production and Op-
erations Management. (FT50).

Abstract: Social technologies have enabled the emergence of
online platforms that provide offline service consultations and
recommendations. In this environment, economic inefficiency
arises when customers are not fully aware of their horizontally
differentiated preferences. With its expertise or data dominance, a
platform can be more informed about customers’ hidden prefer-
ences. We focus on an instrumental social technology, that is,
targeting, which is a type of data-driven personalized information
provision to manipulate customers’ beliefs about service quality.
We propose a Hotelling model wherein customers are sensitive to
the delays for service while making Bayesian belief updates
based on a platform’s recommendations. When customers self-
select their favorite service, their choices impose negative exter-
nalities through congestion and welfare loss. Our results indicate
that service recommendations allow customers to navigate toward
the more appropriate service, thus improving matching efficiency,
reducing congestion costs, and enhancing aggregate customer
welfare. We further identify the role of “information transparency”
and study how the platform should strategically release infor-
mation by making personalized service recommendations to cus-
tomers. Interestingly, when a customer-centric platform maximiz-
es aggregate customer welfare, we identify the “value of opaque-
ness” by strategically withholding service recommendations from
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a subset of customers and notice that this effect is more pro-
nounced for a profit-seeking platform. Our results offer a better
understanding of information transparency policies in the joint
design of service recommendation systems and pricing mecha-
nisms.

Contact:_yrtan@ceibs.edu

Yao, Fiona Kun, Chen, Ming-Jer, Li, Jiatao, Combs, Danielle
& Li, Qiang. 2024. "A review of 50 years of research since
Knickerbocker (1973): competitive dynamics in international
business". Journal of International Business Studies . (FT50)
55, 522-550.

Abstract: Competition has long been considered a central ele-
ment of strategy for multinational enterprises in classical foreign
direct investment theories. This review evaluates the large and
diverse literature on competitive dynamics in international busi-
ness since Knickerbocker’s (Oligopolistic reaction and the multi-
national enterprise, MIT Press, Cambridge, 1973) seminal work
on oligopolistic reaction. Specifically, we review the literature on
follow-the-leader, awareness—motivation—capability, competitor
analysis, and multimarket competition. Our review reveals that
competitive interaction in the international context is a multi-
arena, multi-player, and multi-level phenomenon. We also identify
opportunities for future research, such as deepening the under-
standing of the micro-foundations of competitive dynamics, incor-
porating more country-level factors into the analysis of firm-level
competitive interactions, broadening the consideration of interna-
tional stakeholders, and giving greater emphasis to non-market
strategies as competitive actions in the global environment. Our
review contributes to the development of international business
theory by improving our understanding of the mechanisms under-
lying the execution and consequences of multinational firms’
competitive strategies. Moreover, it enriches the competitive dy-
namics theory in strategic management by emphasizing the com-
plexities that the international context introduces to competitive
interactions among firms.

Paper: https://doi.org/10.1057/s41267-024-00707-5

Contact: giangli@ceibs.edu

Trade Journal Articles

Fang, Yue. 2024 July. "AIB AR T #MIVEERISRRE". 752
Contact: fyue@ceibs.edu

Fang, Yue. 2024 July. " A T8 R HLIBE PR Btk AR

e YEEE.
Contact: fyue@ceibs.edu

Xin, K. R. & Yan, J.. 2024 Feb. "Becoming Next-level User-

centered Enterprise {BN#T—HHF&Ik) ". Business Re-
view. 5.
Contact: katherinexin@ceibs.edu

Xin, K. R. & Yan, J.. 2024 Jan. "Dancing with Clients (5%

3t4%) ". Business Review. 5.
Contact: katherinexin@ceibs.edu

Newspaper/Media Articles

Fang, Yue. 2024 Apirl 29. JAIRES 5EERERRE, RETH
4?7 . HEEMBA 4 £ 5-
Contact: fyue@ceibs.edu

Fang, Yue. 2024 May 25. EMFHIE. R ERE. £Z5045
R
Contact: fyue@ceibs.edu

Fang, Yue. 2024 May 28. #li& 87 ibi5 2204, AEe R EHHE

RpiA L #ocE. CEIBS Knowledge.
Contact: fyue@ceibs.edu

Sheng, Songcheng. 2024 April 16. HEX EHIF TH¥REF 54
BB ARV R BB FEERGES. L&
IEHR.

Contact: ssongcheng@ceibs.edu

Sheng, Songcheng and Qiu, Ju. 2024 April 26. 55— &. S5
BREFRLE THFLEZLL, RN ?

Contact: ssongcheng@ceibs.edu

Sheng, Songcheng and Long, Yu. 2024 April 28. A== #:R 5V
TR EEBTR AL A13C. IR (B .

Contact: ssongcheng@ceibs.edu

Wang, Hong. 2024 April 1. IRV B3, Zraastf.
Contact: whong@ceibs.edu

Wang, Hong. 2024 April 12. #BR E 5 LRi2¢Febe il 2%
ZR R Em AR, HH AR
Contact: whong@ceibs.edu

Wang, Hong. 2024 April 16. *ER H s TR b mE: #H#é

BRSPS TR B L E fRE R O AT, L AR
Contact: whong@ceibs.edu

Wang, Hong. 2024 April 22. F EH &R IIRESGH A FART B /1K

TR SR B, F—HE.
Contact: whong@ceibs.edu

Wang, Hong. 2024 April 23. HEKESG H P RA: LR

WHRW RS R B SEBR. 5 7 4306 4008,
Contact: whong@ceibs.edu

Wang, Hong. 2024 April 29. B F %4 iz 19 E KRHRE

WHINR. ST 2.
Contact: whong@ceibs.edu

Wang, Hong. 2024 April 29. FRNRIEREFRETH EX:
PV X2 FTRAE = KRB BRAESRIEH”. F—H4.
Contact: whong@ceibs.edu

Wang, Hong. 2024 April 30. &R P iz, A BHREF
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1575,
Contact: whong@ceibs.edu

Wang, Hong. 2024 April 30. ¥E#: B BRI R A=/ A
K HR.
Contact: whong@ceibs.edu

Wang, Hong. 2024 May 1. H A3 %HE|FERL: R X 23R A
FPEARBERRES BRI, FFRR.
Contact: whong@ceibs.edu

Wang, Hong. 2024 May 7. =Rk & 5 T b Be i RlalE
WEIFRET IR B, W= Fi 5. B
Contact: whong@ceibs.edu

Wang, Hong. 2024 May 13. ESGHE& B4 E12204E, B &4

WM EEE BRI R RAERIEENEENER? . FEHER.
Contact: whong@ceibs.edu

Wang, Hong. 2024 May 13. VAR #FEEA5I 4 H E RIEHIHESG

BiFEH . F—HE
Contact: whong@ceibs.edu

Wang, Hong. 2024 May 14. {H#ESGE{F« %7, E e
BRIT SESGU 8L R IE L 31T, ZFERM.
Contact: whong@ceibs.edu

Wang, Hong. 2024 May 16. &fik: LA RESGE#HHIGE A TH

BRERISCE. HEE TR,
Contact: whong@ceibs.edu

Wang, Hong. 2024 May 16. /5 Xk [ Bx T 75 24 5 5% 1A :
ESGHIRR, BRTHEHNAE. AAEBET™E. FEHE

ERET—B. ESGIESMPLESINR. #HLZHFHA.
Contact: whong@ceibs.edu

Wang, Hong. 2024 May 16. /5 Xk B Bx T 75 24 5 5% 1A :
ESGHIR R AR SR, ol sl miaEe

R, “HEFIEF R—AN BB RE N TFELRE. EALFH .
Contact: whong@ceibs.edu

Wang, Hong. 2024 May 16. HBx B b5 TR 22bebe KAmEe: P E A
MeE % ESGIEBE R WER". HEME.
Contact: whong@ceibs.edu

Wang, Hong. 2024 May 21. BREREREWHNE 5. HrLd

R
Contact: whong@ceibs.edu

Wang, Hong. 2024 May 24. &5 Bk B by TR BEBE KL :
HRFE N SR S RSB SE i TR R R M FT AT K . LA UESF

R
Contact: whong@ceibs.edu

Wang, Hong. 2024 May 27. E#EL: BT ERBIHZRE .
Y EEE.
Contact: whong@ceibs.edu

Wang, Hong. 2024 June 7. 25 K& KR iR R EHEHE
R I HEFVIB. PV BELLETFEIFHE.
Contact: whong@ceibs.edu

Wang, Hong. 2024 June 7. £ XEHKE Wi &R EHEHE
R I FIE. FEEH .
Contact: whong@ceibs.edu

Wang, Hong. 2024 June 20. 1 JK = fr TR Bebe i BL: Eid 4
AR B R BRI EREFT R, LAEITFFR.
Contact: whong@ceibs.edu

Wang, Hong. 2024 June 21. L, fEH: SEHETHERE
HFEMIFREE1E F—HE.
Contact: whong@ceibs.edu

Wang, Hong. 2024 June 21. {Ei#h: FRERERBBESTTES B

EERETEMITRE G1E. A THE0EFIE.
Contact: whong@ceibs.edu

Wang, Hong. 2024 June 22. /E#L: FEESFEHBSE §ER

BURIEINRS. &8 2.
Contact: whong@ceibs.edu

Books/Monographs

Wang, Yajin and He, Ziqing. 2024. 2024 CEIBS ESG White
Paper.
Contact: yajinwang@ceibs.edu

Cases

Chen, Shaohui, Zhang, Chi and Han, Weijun. 2024. " &R 5 5%
BIMESC?RIE (B) : “EESIE". C1-424-028.

Contact: csophie@ceibs.edu

Chiang, Jeongwen, Lin, Chen and Wang, Chu. 2024. " 338 jnun
HE: 3F & 552 HZ /D" CI-524-024.

Contact: jwchiang@ceibs.edu

Ding, Yuan and Cui, Xiang. 2024. "AA 7] : 0T 7ERR AR ELK)
BRTHRE sy R &R, CI-124-030.
Contact: dyuan@ceibs.edu

Ding, Yuan, Cui, Xiang and Jiang, Jin. 2024. "/ 65737 &

i, BRFEEHNA R EAERZRZ". CI1-124-029.
Contact: dyuan@ceibs.edu
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Received Research Grant of USD 5,000 from 2024 SIOP Inter-
Li, Xilin, Wang, Chu and Zhao, Liman. 2024. "£%, NHF national Research and Collaboration (IRC) Small Grant.
(B) : BhiEfJI&". CI-224-021.
Li, Xilin, Wang, Chu and Zhao, Liman. 2024. "£4%&, AN#HRX
(A) : ZX43? ". Cl-224-020.
Contact: xilinli@ceibs.edu
Lu, Yi and Li, Xiaomu. 2024. "Branding Strategy in NFT: A

Case Study of Nike". CC-524-022.
Contact: michellelu@ceibs.edu

Lu, Yi, Li, Xiaomu and Zou, Yuwei. 2024. "Creator Economy
in the Digital and Web 3.0 Age: Music Industry as an Exam-
ple". CC-524-023.

Contact: michellelu@ceibs.edu

Su, Xijia and Pan, Bin. 2024. "JL7dbA: $ kP RIEREEE". CI
-323-025.
Contact: sxijia@ceibs.edu

Tan, Yinliang. 2024. "FutureTech: A%+ —Z% @R AL".
Cl-024-033.
Contact: yrtan@ceibs.edu

Tsai, Soo-Hung Terence, Zhang, Chi and Zhang, Yunlu. 2024.
"HAKE (D) : FETHNERSL". CI-324-031.

Contact: tterence@ceibs.edu

Wang, Gao, Cao, Zhijing and Zhang, Rui. 2024. "BAEHH: £

TERTRA, EINERVEETFAL". CI-524-026.
Contact: wgao@ceibs.edu

Xiang, Yi. 2024. "W4RIE: H/NE S B LR ", CI-524-032.
Contact: yixiang@ceibs.edu

Zhao, Xiande, Lin, Yanan and Wang, Liang. 2024. " 5%F]: it

At RrE PSR C1-624-027.
Contact: xiande@ceibs.edu

Awards & Honors

Chen, Zhuo. 2024. The paper titled “The Dual Role of CVC
Investments in Venture Acquisition” coauthored by Zhuo
Chen and Tieying Yu has been awarded as one of the best
accepted papers (approximately 10%) in the 84th Annual
Meeting of the Academy of Management taking place August
2024 in Chicago. .

Kim, Tae-Yeol. 2024. The paper entitled "Benefiting Team
Performance while Hurting Leadership Effectiveness: The
Two-Stage Moderated Mediation Model of Leader-Member
Exchange Differentiation” received the Best Micro Paper
Award (Finalist) at 2024 Asia Academy of Management Annu-
al Conference (Malaysia, 2024, June) .

Kim, Tae-Yeol. 2024. The paper entitled "National Culture and
Emotion Regulation at Work: Automaticity as An Explanation
for Differences between Chinese and U.S. Service Workers"
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